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Why are we here?





Annual survey
• 130 questions

• 600 data points

• Data collected over four months

• Covers all constituencies at all levels of giving

• Includes all business lines from annual to principal giving

• Captures inputs – FTEs, costs, numbers of solicitations

• Includes outputs – numbers of donors and gifts, total revenue raised.

• Submitted in a formatted Excel file
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community



Wisdom

Knowledge

Information

Data

Applied
“I better stop the car!”

Context
“The traffic light I am driving 

toward has turned red.”

Meaning
South-facing traffic light on 

corner of 1st and Main is red.

Raw
192.234.235.245.678,v2.0,red
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12 gifts / 7 shops

18 gifts / 10 shops

34 gifts / 17 shops

46 gifts / 18 
shops

27 gifts / 8 
shops

Five largest gifts ranges

$100M+

$50M -
$99.9M
$25M -
$49.9M

Members’ five largest gifts by size and frequency
Woodmark tracks the five largest gifts ever received by each member. This list includes 137 gifts ranging in 

size from $3M to $300M. The gifts in the list were received between 1987 and March 2022.

Time

Period (CY)

Number 

of years

Number 

of gifts

Median 

gift size

1987 - 2007 21 34 $20M

2008 - 2015 8 35 $25M

2016 - Q3 2019 3.75 33 $20M

Q4 2019 - Q1 

2022 2.5 35 $15M

When the list of members’ five largest gifts is sorted 
into four groups with roughly the same number of 
gifts in each group, you can see that the frequency 
of members receiving a qualifying gift is 
accelerating. The number of years in which the first 
34 gifts on the list were received is 21 years; the 
number of years for the most recent 35 gifts is 2.5 
years. 



INVESTMENT-LEVEL GIFTS

FY83 – FY07 FY08 – FY14 FY15 – FY22 

26 

GIFTS

25 

YEARS

$45.5
MILLION

89
GIFTS

8 
YEARS

$193.9 
MILLION

40
GIFTS

7 
YEARS

$56.2
MILLION
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It's not what you look at that 
matters, it's what you see.”

- Henry David Thoreau





It’s your turn



If you want to go fast, go 

alone. If you want to go far, go 

together.”

- African proverb
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